Multiple dimensions

Walk through a ‘living portraits’
gallery. Blend your own coffee like
an expert. Catch Italian specialist
barista Francesco in the act — of
brewing that irresistible espresso.
There is also the delightful possi-
bility of meeting the beautiful
Angelique La Femme and specu-
lating on whether women who
drink coffee are more sensual
than those who abstain.

These are all aspects of the new
coffee experience that Suzuki
Coffee offers to its visitors at
booth 4E1-7. “It’s a more holistic
approach that we’re adopting to
position ourselves as the profes-
sional partner to the hospitality
and beverage services industry,”
says Chia Ling Ling, marketing

FHA2006

services manager at
Sarika Gourmet Coffee,
which distributes Suzuki
coffee in Singapore and
Malaysia.

Hence the theme of a
‘rhapsodic coffee experi-
ence’ at the booth. Apart
from the live demos and
special appearances, visi-
tors will also be able to
watch all the goings-on in
the coffee world to the
soothing strains of harp-
ists playing in the back-

thing connected with
coffee, from choosing
their own coffee beans
to checking out spe-
cialised  blending
equipment before sip-
ping their own spe-
cially created coffee in
the chill-out area.

As one of the lead-
ing names in gourmet
coffee, Suzukinot only
offers a spectrum of
blends from tradi-
tional to unique, but

ground at selected times  Don’t miss the demo by barista Francesco from Italy. also specially created

of the day.

It is a prelude, too, to the soon-
to-be-launched Suzuki Coffee
Arts Galleria in Kuala Lumpur,

Malaysia. Spread across an entire
floor, the galleria offers visitors an
aesthetic walkthrough of every-

blends for corporate

clients such as Raffles Hotel and

Shangri-La, as well as airlines,
banks and MNCs.

@

QUALITY ESPRESSO
Francesco Cantarone
Coffee-man of Quality Espresso
www.qualityespresso.com



